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Grow ecommerce sales by:

Capturing Data on Premise

The Online Shopping Experience

The Cider Club

Q&A

Agenda
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Capturing Data at 
the Cidery 
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Remarketing once 
they’re home
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3.3%

69.1%

Tasting Room Insights
Capturing Emails

Average email capture rate for the 
bottom 10 clients

Average email capture rate for the 
top 10 clients



+$0.18

$0.78

Tasting Room Insights
Capturing Emails

Sold online, for every $1 sold in the 
tasting room for the bottom 10 
clients

Sold online for every $1 sold in the 
tasting room for the top 10 clients



+23.8%

13.6%

Tasting Room Insights
The impact of capturing emails

Chance a customer makes a web 
order in the future

Chance a customer signs up for the 
club in the future



How to capture 
visitor emails?
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Focus on why

+

+









Create 
meaningful 
invitations
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Other tactics

+
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The Online Shopping 
Experience
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Increasing 
“add-to-cart” 
clicks.
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Merchandising



+
Showcase your 
products

QuailsGate.com TastingMerchants.com



1st - 31.6%

2nd - 19.1%

3rd - 13.0%

4th - 9.3%

5th - 7.6%

All other - 19.2%

Product position 
related to “add to 
cart” click rate
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Merchandise for 
easier shopping
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Buy buttons on 
list pages
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64+ %
Add-to-cart 
clicks come 
from a list page



+

+

Personalization



Personalization



Standard 
Homepage

+



Anonymous 
Visitor

+



First Time 
Buyer

+



Repeat
Buyer

+



Club Member

+



Personalization

15% of Commerce7 clients use personalization

13% of product views are on a personalized page

47% of “add-to-cart” clicks come from a personalized page

Impact



5.9x
+

Higher conversion rate on 
average for clients who use 
personalization
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Upsells



Upsells



+

+

More cart 
conversions



+

68%
Average Cart 
Abandonment





Discounted 
Shipping



+

49%
Abandoned a 
cart because of 
shipping cost



+

90%

Consumers would 
shop online more 
often if given free 
shipping



+

24%

Consumers would 
spend more to 
qualify for free 
shipping



+$100 Package + $20 
Shipping
$120 Package + $0 
Shipping

“Free” Shipping
Built into the price of the product



+$100 Package + $20 
Shipping
$120 Package + $0 
Shipping

“Free” Shipping
Built into the price of the product



+Discounts

23%

17%

Orders have a product discount

Orders have a shipping discount

11% Orders have both a
product & shipping discount



Free shipping as 
a carrot



Mobile Wallets





                                   

Category Desktop Mobile

Site visits 45.3% 54.7%

Add to cart clicks 54.0% 46.0%

Checkout starts 52.2% 47.8%

Checkout completions 64.9% 35.1%

Desktop vs Mobile







Persistent Cart
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6.6%
Online shoppers 
need 24h+ to 
complete a purchase



Chase 
abandoned carts
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45%
Abandoned cart 
emails are 
opened



+

21%
Opened emails 
are clicked



+

50%
Customers who 
click, make a 
purchase 
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The Cider Club



Cider Club

Recurring Subscription 

Member Benefits

Exclusive Access

The Basics
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Maximizing 
Revenue
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Member Flexibility
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Club Insights

74% Clubs are user choice

Clubs & packages

67% Shipments are user choice
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26%

30%

23%

Club Insights

Editing shipments

Members edit their shipment

Members who edit when they
receive an email

Members who edit without
receiving an email
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26%

18%

Club Insights

Edited packages

Increase in SKU count for an
edited package

Increase in order value for an
edited package



-22%
Decrease in first year churn for 
members who edit

Club Insights



+63%
Increase in club lifetime value
for members who edit

Club Insights
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Cater to members 
signing up online
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Club Insights

19.5% Club members sign up online

Online signups



4.17
Average number of orders 
before a member signs up

Club Insights
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How to cater to 
online sign ups



Grow ecommerce sales by:

Capturing Data on Premise

The Online Shopping Experience

The Cider Club

Q&A

Recap
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Questions


