AMERICAN
CIDER
ASSOCIATION

Buzz vs. Brains:

Can Education Boost
Cider Sales?

PRESENTED BY:

e Em Sauter, Founder, Pints and Panels
e Aneel de Alburquerque, Beverage Manager, Charleston Wine + Food

e Rachael Lowe, Director of Beverage for Levy Restaurants

Moderated by
Jana Daisy-Ensign, Marketing Director, Northwest Cider Association



Industry Education
Consumer Engagement
Changing Market Trends
Festivals & Events

The Role of Experts

Social Media & Technology




Today's Panelists

Aneel de Albuquerque Em Sauter Rachael Lowe

Beverage Manager Charleston Foun.der of the website Director of Beverage for
Wine + Food Festival Pints and Panels Levy Restaurants



Education
VS.
Experience
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Industry
Education
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Example:
Pints and Panels

What is Beer?

What is Beer?

Beer hes o broad
range of {leayors-
SOme examples:

Beer 195 o fermented
beyerage typiceally
made withh these
four ingredients:

(USUC*“‘j barley)

Water
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Con be
non—o-lC.O\’\Ol.‘c'
or olcoholic
and Usuau‘j
c_csf'bOY\o‘{ed'
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colors {rom
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o block.
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Chocolate

Coromel|

Coffee

Bread
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Crecker
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Banana
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Example: Pitsmer

For German

Pints and Panels i

E

Tumbler

Proper Glassware

For styles like
Lembic and
Witbier. Thick
sides oend ecsy
to hold end
drink {rom

Siﬁqﬂﬂﬂ

For Koéisch
and Altbier.
Sfaﬂaﬂiﬁ
Germon word
for "stick”

Chealice

For Belﬂian
E'lljlzﬁ like

Tr‘nPFl‘st beers.

Wide opening
showceses
{oom

ProPer Glassweare

There are maony Juji:es of alas'swo.re for beer. Here are just some of the mony

{&jFE‘S ayeilable 'Uﬂr'Oug'hOU'E the world.

I

Vese Measskrug Nonic Iriskh Tulip
For Hefeweizen, For most lagers “No Nick” {or For Jrish and
Kristelweizen end {from Munich and low ARV English style

Dunkelweizen. Beverie. Usuelly Rritish styles. beers. Usueally
Beautiful gless 1 liter in size Bump helps you a550ciated with
shows off head hold gless Guinness
retention
Willi Becher Tekou Tuolip Snifter
A Germen 3|0~55 Tnvented blj the A recent FOFL’l&r For Hiaher P\B\;‘
now used {or Ttelions in em’lxj gless with mony beers like Bariejwme
many beer 2000's - 3r2at -g.,-glj;gg., - inwerd ond ImPerinl Stout.
styles. {or mony beer toper holds in
styles. Simple arome while shape
yet classy. showeeses {oem @2023 q_g

CPintsandPanels



Example:
Pints and Panels
Cider Families for

ACA CCP
Program

(ider Fomilies

Cider Perrsj
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Rotanical EruiR Dessert
Cuaer/Perrxj Ccder/Perruj Cider/Perry




Consumer
Engagement




Changing
Market Trends




Festivals &
Events
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Example: Charleston Wine + Food Festival



http://www.youtube.com/watch?v=052CbqcwyW4

Example:
Charleston
Wine + Food
Festival
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Example:
Charleston
Wine + Food
Festival




Example:
Levy Wine
Activation
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Example:
Levy Wine
Activation
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Pigs in o Blanket Guacamole Ruffealo Wings

& TPA & Cream Alle
O U
. Ribs & Potato Chips Nachos &
Pints and Panels e g Light Loser Briar fagn

Super Bowl
Pairings

O U &

Super Bowl Foods




The Role of
Experts




Social Media &
Technology




Example: g, W/ //////////////(/

IT'S CORK

Anime & Wine N
@animeandwine /

| AM HERE
TO RUIN YOUR

. £ Mg
| CORKATAINT- CORK TAINT REFERS,TO A WINE FAULTWHICH THE WINE WILL;
’\HAVE A NOTICEABLE ODOR OF MOLD -WET DOG SMELL OR DAMP CAROBOARD

SPOILAGE OF WINE CAN BE[CAUSED BY MANY FACTORS INCLUDING IMPROPER

”\ STORAGE TAINTEDJCORKs"RUN‘IF Y@u ENCOUNTER THls MONSTER/



https://www.instagram.com/

Key Takeaways

e Craft Beverage Education is Evolving

e Memorable, Aesthetic Experiences Drives
Consumer Engagement

e Millennials and Gen Z are Reshaping the
Market \

e The Role of Experts Is Valuable, But /
Balance is Key 3

e Social Media and Technology Are |
Essential




Thanks &
Cheers!
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