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QUESTION: 
What are your top tactics for promoting 

your taproom, both on a day-to-day 
basis and event specific?



QUESTION: 
How does the design, layout and 

location of your taproom play into 
its success? 



QUESTION:
Have you engaged in any 

collaborations or partnerships that 
have boosted your taproom and 
brand? How do you capitalize on 

those partnerships?



QUESTION:
What is the strategy behind your 
offerings, and how does it help 
your brand/location stand out? 



QUESTION:
What is one change you’ve made that 
has positively affected your taproom? 



QUESTION:
What is one change you’ve made 

that didn’t work out?



Thank you!
Caitlin Braam
Yonder Cider

caitlin@yondercider.com

Shaunessy Bordas
South Hill Cider

shaunessy@southhillcider.com

Chris Leimena
Bauman’s Cider

caitlin@yondercider.com
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